
WHAT IS TRAVELIFE? 
 

Travelife sustainability system for Hotels and accommodations is an international certification 

plan developed for the tourism sector by the tourism sector. Travelife has been designed as an 

affordable and fair system that allows hotels and accommodations to prove they take 

sustainability seriously and helps them to manage their social and environmental issues saving 

money at the same time. Travelife is the only certification system to work with tour operators 

like TUI.  

 

UNDERSTANDING SUSTAINABLE TOURISM  

The United Nations World Tourism Organisation (UNWTO) defines sustainable tourism as 

“tourism that takes into consideration its current and future economic, social and 

environmental impacts, when facing up the necessities of visitors, the industry, the 

environment and the recipient communities”.  

If we would like to keep the beauty of all destinations around the world and to protect the 

people who live there, there should be a balance between 3 aspects of tourism: environmental 

aspect, social aspect and economic aspect.  

This balance between environmental, social and economic issues means that everyone can 

benefit from tourism. To achieve it, tourist companies should have sustainable results in their 

destinations the following areas:  

- Environmental: Daily processes must be managed in a way that the impact on the 

environment is minimum. This includes reducing the consumption of energy and water, as well 

as reducing solid and liquid waste. It also must manage and limit any negative impact they might 

have on the natural environment and its fauna.  

 - Social: Tourist companies must establish good 

relationships with locals through a community commitment. 

They must invest in their staff and carry out good practices like 

hiring term and conditions in writing, fair salaries, opportunities 

to get a training and compensations as this makes staff stay 

longer and helps them stay motivated. Tourist companies also 

must preserve and respect local culture, getting tourists involved 

and explaining them about the country, its customs and its 

heritage.  

- Economic: Tourist companies must encourage touritst to visit local attractions, like 

restaurants that offer local cuisine, historical interest sites or local markets where traditional 

products can get purchased. By doing that they are helping to guarantee that the money tourist 

spent has a positive impact in local economy. Tourist companies must buy products and services 

from local businesses, helping them to become sustainable companies that will grow and will 

create more jobs for locals.  

   


